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If you're looking for ways to make your business stand out online, getting the hang of SEO (Search Engine 

Optimization) is a great place to start. At its core, SEO ensures your website appears in front of the people 

searching for businesses like yours. It may sound complicated, but don’t worry—we’ll break it all down into 

simple steps. 

This free guide - brought to you by Pearl Makes It POP - is designed for small business owners, marketing 

beginners, creatives, solo-preneurs and entrepreneurs. After reading, you’ll have a solid foundation for 

SEO keyword research and be on your way to improving your website's visibility.  

SEO Basics - What You Need to Know  

Think of SEO as the map that helps your customers find you in the vast digital world. Here's a quick 

snapshot of the fundamental concepts: 

1.​ Target Audience - Think Like Your Customer 💡 
Before jumping into keyword research, ask yourself these questions to put yourself in the mindset 

of your target audience:  

◆​ Who is my ideal customer? What are their interests? What's their job status, industry and 
income level? What is their relationship status? What kind of content do they like to read 
/ consume? 

◆​ What are they asking about? What are they often looking for when they call me / visit 
me?  What are some trends in my industry that my customers are excited about? What 
common questions do they have before making a purchase? 

◆​ What problems do I solve for my customers? What unmet need do they have before 
they find me? 

◆​ What words or phrases would my ideal customer type into Google in order to try to find a 
business like me?  



For example, a wedding photographer in upstate New York might have picked up on a trend 

where their customers are asking to be shot on classic film with cinematic techniques. This is a 

more expensive technique than digital and takes longer to produce, but their customers can 

afford it. Therefore, the photographer has started offering that service, and it would make sense 

to start including related keywords in an SEO strategy to find similar customers for this exciting 

offering. Keywords might include "cinematic wedding photographer" and "classic film wedding 

photography," for example. We'll talk more about how to identify good keywords later, but for now 

just think about the... lens... of your customers (see what I did there?), who they are, how they 

think, and what they have been excited about when it comes to your business. 

2.​ Keyword Research 🔎 
Keywords are the search terms people type into Google to find something. But not all keywords 

are created equal.  

◆​ Relevance: Choose keywords that closely match your business offerings. For example, 
"handmade ceramic mugs" is a more specific key phrase, which is more relevant than 
simply: "mugs."  

◆​ Ranking Potential: Focus on keywords that aren't overly competitive but still have enough 
search volume. Tools like Google Keyword Planner, Ubersuggest, or SEMrush can help you 
find the right ones, and we'll take a look at these a bit later.  

3.​ On-Page vs. Off-Page Factors 📏 
◆​ On-Page SEO refers to what happens on your website. Think about one page of content 

like a blog post, and that page is composed of: a title, a description, X number of words, 
one or more headings, images, captions on images, "alt" text on images, bold and italic 
styles, and more. This is the stuff you completely control, because it's within your own 
website. Most modern web editors let you edit all of these details, but many people don't 
pay attention to them. The truth is, all of these little pieces have a significance to search 
engines like Google. With the right attention to detail, these optimizations can collectively 
put you ahead of the SEO curve. 

◆​ Off-Page SEO involves everything outside your website, such as backlinks (links to your 
site from other credible websites) and social media presence. In some cases, off-page 
SEO might be a byproduct of good public relations or community management. If 
people are talking about you online, you'll see your rankings increase naturally. But there 
are ways, as with a good public relations strategy, that you can influence this, for 
example by engaging in guest posting, submitting content for editorials, writing articles 
on a popular blog network, creating business listings, and getting reviews from your fans. 
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◆​ There are many tools that will attempt to measure both your on-page and off-page 
rankings for you, whether within your web editor itself (such as WordPress, SquareSpace), 
or on their website or an app. Every search engine (Google, DuckDuckGo, Bing, etc) is 
slightly different in their algorithms, but the tools will give you a good baseline prediction 
based on various signals and well-established SEO factors Just remember that it starts 
with the keyword, because the tools don’t actually know your customer and market, they 
can only measure against what you ask them to. But with the way that AI is going these 
days, tools that predict which key phrases you should be focusing on… are not too far off. 
As a marketer, I have not yet found any that are super impressive at this predictive 
analysis, but if I find something interesting, I will update this guide 😁​

 

3 Simple Steps to Kick Off Your Keyword Research  
Follow these beginner-friendly steps to start identifying the best keywords for your business: 

Step 1: Brainstorm Like a Pro  

Jot down every word or phrase you think your ideal customer might search for. Be specific! If we 

were a wedding photographer, here are some ideas we could start with: 

●​ Professional wedding photography services  
●​ Quirky wedding photography 
●​ Destination elopement photographer  
●​ Stunning engagement shoots  
●​ Modern engagement portraits 
●​ Creative lifestyle photographer  
●​ Maternity photography near me  
●​ Newborn photography studio  
●​ Editorial wedding photography  
●​ Outdoor wedding photography​

 

➡️ Try It Now!  

Take a few minutes to brainstorm your own keyword ideas. Think about the main services or 

products you offer, any unique selling points, and words your customers might associate with 

your current business. 
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TIP: when brainstorming keywords, focus on what you currently offer. This is not the time to be 

aspirational—if you don’t offer a product or service yet, resist the urge to make it a focal point 

of your SEO strategy. By emphasizing what you can deliver today, you'll be setting realistic 

expectations for your potential customers, and also improving your chances of ranking for 

targeted keywords. While planning for the future is important, showcasing your present value 

will better align with your audience's expectations as a cornerstone for a strong SEO strategy. 

You can always add modifiers such as a location later, e.g. "Las Vegas wedding photographer", 

but try to brainstorm the core concepts first. 

Jot down your top 5-10 ideas here: 

1.​  

2.​  

3.​  

4.​  

5.​  

6.​  

7.​  

8.​  

9.​  

10.​  

Looking over this list, consider how each keyword aligns with your business goals.  Is it relevant to 

your target audience? Is it specific enough to attract the right customers?  Keep brainstorming 

until you feel that the list you have is both relevant to your audience and your business. Don’t 

worry about getting it perfect—this is just the first step. 
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Additionally, keep in mind that keyword research is an ongoing process. As your business and 

industry evolve, so should your keywords. Regularly reviewing and updating your keyword 

strategy can help you stay ahead of the competition and continue driving the right kind of traffic 

to your website. 

Now that you have some initial keyword ideas, it's time to validate them. In the next section, we'll 

explore different tools and techniques for conducting keyword research, and identifying which 

will serve as a foundation for our SEO strategy. 

Step 2: Use a Tool (It’s Easier Than It Sounds!) 🛠️  
Enter your brainstormed terms into a keyword research tool (Google Keyword Planner is free!). 

Look for keywords with medium to high search volume but low competition—these are your 

sweet spots. 

➡️ Try It Now!  

Write your top 5 below: 

Keyword / Key Phrase Competitiveness Volume 

   

   

   

   

   

Step 3: Test and Refine  

Once you have initial keywords, start incorporating them into your site content. Monitor your 

traffic using tools like Google Analytics to see what’s working, then tweak your strategy as 

needed. 
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Benefits of SEO for Beginners  
Still on the fence about investing in your business’s SEO? Here’s what it can do for you: 

●​ More Visibility: Be the first thing your customers see when they Google a service like yours.  

●​ Cost-Effective Marketing: Organic search traffic is free, unlike paid ads.  

●​ Competitive Edge: Stand out from others in your industry by ranking higher for key search terms.  

Real Success Stories from Pearl Makes It POP  
Want to see what’s possible with a little SEO effort? Our clients have used these strategies to unlock 

incredible achievements, including: 

●​ Case Study: An Architect Builds to the Top 📈 

A San Francisco architect reached the first page of Google for the keyword “San Francisco 

architect” after implementing local SEO strategies. In addition, after publishing an article on 

"green home design," they began ranking for this highly competitive and broad keyword. 

Remarkably, their rankings have held steady for months, demonstrating that SEO delivers lasting 

results compared to the fleeting results often seen with marketing channels like social media. 

●​ Case Study: A Financial Services Company Makes a Power Move 📈 

A financial services firm optimized their SEO and content marketing, resulting in increased online 

visibility. Their efforts contributed to their acquisition by a publicly traded company—proof that 

SEO has the power to open huge doors.  

Pro Tips for Your SEO Journey  
1.​ Start small—focus on 1-2 key phrases per page.  

2.​ Consistency is key—regularly update your site content with fresh blogs or pages targeting new 

keywords.  

3.​ Don’t go at it alone! Tools and experts bring SEO to life much faster. 
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Ready to Take the Next Step? 🌟  

Optimizing your SEO is one of the best business decisions you can make—but you don’t have to do it 

alone. 

We’re here to help! Book your FREE 30-minute consultation with Pearl Makes It POP to refine your 

keyword strategy and start driving results.  

👉 Click here to book now 👈  

Elevate your visibility, connect with more customers, and watch your business grow. SEO success is just a 

click away! 

 

 

For any questions about this guide or for more information about Pearl Makes It POP and our services, 

please contact pearl@colorandcode.biz. 
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